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Most valuable job skills

5. Demonstrating adaptability and agility.
According to an executive in a firm making
chemicals for microelectronic technology,
“We change what we do all the time. | can
guarantee the job | hire someone to do will
change or not exist in the future, so this is
why adaptability and well-developed learning
skills are more important than technical

skills.”

6. Showing initiative and entrepreneurism.
People can become “risk averse” in their
jobs, fearing to fail or be reprimanded. The
person who succeeds in the new job market
will take risks when they are needed and
when the prospect of success is strong. Dem-
onstrating this type of innovative behavior
(even on a small scale) is crucial for the job

candidate.

7. Using effective written and oral communi-
cations skills. These are the classic job skills
that are essential in every field. Writing
clearly and concisely; creating focus, energy
and passion around the ideas they wish to
stress; speaking directly and plainly to con-
vey a message—these skKills are crucial. Peo-
ple have little time to listen to long, rambling
stories; stick to the key points and ask for

feedback to clarify and modify, if necessary.
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8. Accessing and analyzing information. In-
formation overload has become “drowning in
data.” The quantity of information we receive
and the speed at which we receive it are only
part of the challenge; separating correct and
necessary information from what’s wrong or

useless is also only part of the challenge.

The real challenge is the speed at which the
information is changing. When we have “real
time access” to events, the information is
changing as we receive it. “Facts” that once
seemed immutable (the number of planets
in our solar system, the age of Earth as ob-
served in the geological record, the rate of
death from cancer or AIDS) are not facts at
all—they are merely snapshots of what we

see, taken at a particular moment.

9. Curiosity and imagination. The new econ-
omy is personalized. “One size fits all” is not
attractive to customers who’ve become ac-
customed to choosing the exact color, shape,
size, and so forth in every item, no matter

how mundane.

A person who is imaginative and empathetic
can get into the customer’s mind and design
exciting and unique products that will appeal

to people who want their lives to be full of

The "21st Century Jobs Seminar" gives you access to the practical
advice of Institute President Jarda Tusek, who has more that 27 years
of experience in helping people get jobs that correctly match their
skills, abilities, interests and goals with the right business or organiza-

tion.

This seminar uses our newest book, 21st Century Jobs, as its work-
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beauty, purpose and meaning, as well as

being unique and one-of-a-kind.

Who will benefit from these new, 21st cen-
tury jobs? Those who are resourceful, practi-
cal, creative, flexible, imaginative, responsi-
ble, energetic, open to new ideas and toler-
ant of differences. These are the people who
are sensitive to emerging trends. They are
optimistic enough to see needs as

“opportunities in disguise.”

These people have confidence in their own
ability to “find a need and fill it,” creating
jobs for themselves and helping others in the
process of doing so. All of these behaviors,
traits and skills are learned and developed

over a lifetime.

No one expects you to have it all together
before they will hire you, but they do expect
you to be able to show your potential in

these vital areas.

To get jobs in the 21st century calls for a well-
developed, holistic approach to life, seeing
beyond the particulars in any situation, iden-
tifying the opportunities that are there for
those who are ready to take them, and act-
ing on this knowledge in a responsible and

conscientious way.

21st Century Jobs
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book. We aim to help you, the job seeker or career changer, to identify S
your unique set of gifts, talents, skills, interests, accomplishments,

values and dreams--and then to find ways to make those dreams into

reality, bringing all of your potential to the job which will use this poten-

tial to the fullest:
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the job that you will love, and can do best.



